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Magento: Beginner's Guide

Magento is the world's most evolved e-commerce solution. It runs on the
Apache/MySQL/PHP platform. From a single installation you can control multiple
storefronts, all of which share the customer and product information. Magento's templates
and themes enable you to customize the look and feel of your store, even optimizing it

for mobile phones. Magento's extensions enable you to connect it to alarge number of
payment gateways and shipping services. Modular code enables you to upgrade your
Magento installation while retaining your customizations. Support is provided free of

cost by an active open source community, and also by subscription to Varien—the
company behind Magento.

This book provides guidance in the form of a step-by-step approach to building asimple,
effective online store. The book covers the key features of Magento that will help you get
your store up and running. It guides you through installation, configuration, populating
your store with products, accepting payments, maintaining relationships with your
customers, and fulfilling orders.

When you create an online store with Magento, you usually follow a defined series of
steps. This book is arranged to support that process. Each chapter shows you how to get
the most from one step.

You will learn to customize the default Magento storefront, so that it becomes your store.
Y ou will also learn about Magento's directory structure, and where some of the elements
of astore are customized. This experience will help you if you decide to go beyond this
book and install new themes, or create your own themes.

Asyou work your way through each chapter, your store will grow in scope and
sophistication. By the time you finish this book you should have a basic, but complete,
working online store.
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What This Book Covers

Chapter 1 focuses on what you can do with Magento and a walk-through of a store using
the features we will cover.

Chapter 2 coversthe installation of Magento on alow-cost hosting service.

Chapter 3 focuses on creating categories and attributes, a necessary step before you
can build your catalog of products.

Chapter 4 focuses on the configuration of tax rates and rules to automatically apply
the correct sales tax based upon the type of product and the purchaser's location.

Chapter 5 focuses on adding products to your store with detailed descriptions, images,
and inventory information.

Chapter 6 focuses on the customization of the default storefront to make it your own.

Chapter 7 focuses on presenting related products to your shoppers, offering products
for sale in sets, and giving your customers options such as size, color, manufacturer,
and more.

Chapter 8 focuses on managing customer accounts and configuring store contact options.

Chapter 9 focuses on configuring Magento's default payment options such as PayPal,
credit cards, check/money order, and purchase orders.

Chapter 10 focuses on offering customers a variety of shipping options, connecting to
shippers such as UPS, FedEx, and USPS, and creating customized shipping rates.

Chapter 11 covers the walk-through of fulfilling an order and discovering options for
handling order fulfillment, by observing the lifecycle of an order in Magento.

Appendix A has step-by-step directions in one place, and eliminates the explanations and
so that you get just the steps you need.
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Categories and Attributes

The combination of products, presentation, and service makes our store unique.
In this chapter, we will see how to add products to our store. Before adding
products, we need to make some decisions about how we will organize our site.
A few minutes of planning now can save us hours of work later.

Categories, Products, and Attributes

Products are the items that are sold. In Magento, Categories organize your Products, and
Attributes describe them. Think of a Category as the place where a Product lives, and an
Attribute is anything that describes a Product. Each one of your Products can belong to one
or more Categories. Also, each Product can be described by any number of Attributes.

Is ita Category or an Attribute?

Some things are clearly Categories. For example, if you have an electronics store, MP3 players
would make a good Category. If you're selling jewelry, earrings would make a good Category.

Other things are clearly Attributes. Color, description, picture, and SKU number are almost
always Attributes.

Sometimes, the same thing can be used for a Category or an Attribute. For example, suppose
your site sells shoes. If you made size an Attribute, then after your shoppers have located

a specific shoe, they can select the size they want. However, if you also made size a

Category, the shoppers could begin their shopping by selecting their size. Then they could
browse through the styles available in their size. So should size be an Attribute, a Category,
or both? The answer depends upon what kind of shopping experience you want to create for
your customers.
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Examples
The hierarchy of Categories, Products, and Attributes looks like this:

¢ Category 1

o Product1l
Attribute 1
Attribute 2

o Product 2
Attribute 1
Attribute 2

¢ Category 2

o Product3
Attribute 1
Attribute 3

o Product4
Attribute 1
Attribute 3

We are building a site that sells gourmet coffee, so we might organize our store like this:

¢ Single Origin
o Hawaiian Kona
Grind (whole bean, drip, French press)
Roast (light, medium, dark)
o Blue Mountain
Grind
Roast

¢ Blends

o Breakfast Blend
Grind
Caffeine (regular, decaffeinated)

o Afternoon Cruise
Grind
Caffeine

[46]
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In Magento, you can give your shoppers the ability to search your store. So if the shoppers
know that they want Blue Mountain coffee, they can use the Search function to find it in

our store. However, customers who don't know exactly what they want will browse the
store. They will often begin browsing by selecting a category. With the organization that

we just saw, when customers browse our store, they will start by selecting Single Origin or
Blends. Then the shoppers will select the product they want: Hawaiian Kona, Blue Mountain,
Breakfast Blend, or Afternoon Cruise.

After our shoppers decide upon a Product, they select Attributes for that product. In our
store, shoppers can select Grind for any of the products. For Single Origin, they can also
select Roast. For blends, they can select Caffeine. This gives you a clue about how Magento
handles attributes. To each Product, you can apply as many, or as few, attributes as you want.

Now that we have definitions for Category, Product, and Attribute, let's look at each of them
in detail. Then, we can start adding products.

Categories

Product Categories are important because they are the primary tool that your shoppers use
to navigate your store. Product Categories organize your store for your shoppers. Categories
can be organized into Parent Categories and Subcategories. To get to a Subcategory, you drill
down through its Parent Category.

Categories and the Navigation Menu

If a Category is an Anchor Category, then it appears on the Navigation Menu. The term
"Anchor" makes the category sound as if it must be a top-level category. This is not true.
You can designate any category as an Anchor Category. Doing so puts that category into
the Navigation Menu.

When a shopper selects a normal Category from the Navigation Menu, its landing page

and any subcategories are displayed. When a shopper selects an Anchor Category from the
menu, Magento does not display the normal list of subcategories. Instead, it displays the
Attributes of all the Products in that category and its subcategories. Instead of moving down
into subcategories, the shopper uses the Attributes to filter all the Products in that Anchor
Category and the Categories below it. The Navigation Menu will not display if:

¢ You don't create any Categories, or
¢ You create Categories, but you don't make any of them Anchors, or

¢ Your Anchor Categories are not subcategories under the Default Category.

[47]
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The Navigation Menu will display only if:

¢ You have created at least one Category
¢ You have made at least one Category an Anchor

¢ You have made the Anchor Category a Subcategory under Default.

When you first create your Magento site and add Products, you won't see those Products on
your site until you've met all of the previous conditions. For this reason | recommend that
you create at least one Anchor Category before you start adding Products to your store. As
you add each Product, add it to an Anchor Category. Then, the Product will display in your
store, and you can preview it. If the Anchor Category is not the one that you want for that
Product, you can change the Product's Category later.

Before we add Products to our coffee store, we will create two Anchor Categories: Single
Origin and Blends. As we add Products, we will assign them to a Category so that we can
preview them in our storefront.

Making best use of Categories
There are three things that Categories can accomplish. They can:

1. Help the shoppers, who know exactly what they want, to find the product that they
are looking for.

2. Help the shoppers, who almost know what they want, to find a product that
matches their desires.

3. Entice the shoppers, who have almost no idea of what they want, to explore
your store.

We would like to organize our store so that our Categories accomplish all these goals.
However, these goals are often mutually exclusive.

For example, suppose you create an electronics store. In addition to many other products,
your store sells MP3 players, including Apple iPods. A Category called iPods would help the
shoppers who know that they want an iPod, as they can quickly find one. However, the iPods
Category doesn't do much to help shoppers who know that they want an MP3 player, but
don't know what kind.

On the Web, you usually search something when you know what you want. But when you're
not sure about what you want, you usually browse. In an online store, you usually begin
browsing by selecting a Category. When you are creating Categories for your online store,
try to make them helpful for shoppers who almost know what they want.

[48]
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However, what if a high percentage of your shoppers are looking for a narrow category of
products? Consider creating a top-level Category to make those products easily accessible.
Again, suppose you have an electronics store that sells a wide variety of items. If a high
percentage of your customers want iPods, it might be worthwhile to create a Category just
for those few products. The logs from the Search function on your site are one way you can
determine whether your shoppers are interested in a narrow Category of a Product. Are 30
percent of the searches on your site for lefthanded fishing reels? If so, you might want to
create a top-level Category just for those Products.

Attributes

An Attribute is a characteristic of a Product. Name, price, SKU, size, color, and manufacturer
are all examples of Attributes.

System versus Simple Attributes

Notice that the first few examples (name, price, and SKU) are all required for a Product to
function in Magento. Magento adds these Attributes to every product, and requires you to
assign a value for each of them. These are called System Attributes.

The other three examples (size, color, and manufacturer) are optional Attributes. They are
created by the store owner. They are called Simple Attributes. When we discuss creating
and assigning Attributes, we are almost always discussing Simple Attributes.

Attribute Sets
Notice that the Single Origin coffees have two Attributes: Grind and Roast. Also notice that

the blends have the Attributes of Grind and Caffeine.
¢ Single Origin

o Hawaiian Kona
Grind (whole bean, drip, French press)
Roast (light, medium, dark)

o Blue Mountain

Grind
Roast

¢ Blends
o Breakfast Blend
Grind

Caffeine (regular, decaffeinated)

o Afternoon Cruise
Grind
Caffeine

[49]
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In this example, the store owner created three Attributes: Grind, Roast, and Caffeine. Next,
the store owner grouped the Attributes into two Attribute Sets: one set contains Grind and
Roast, and the other set contains Grind and Caffeine. Then, an Attribute set was applied to
each Product.

Attributes are not applied directly to Products. They are first grouped into Attribute Sets,
and then a set can be applied to a Product. This means that you will need to create a set
for each different combination of Attributes in your store. You can name these Sets after
the Attributes they contain, such as Grind-Roast. Or, you can name them after the type of
Product which will use those Attributes, such as Single Origin Attributes.

If each Product in a group will use the same Attribute as every other Product in that group,
then you can name the set after that group. For example, at this time, all Single Origin
coffees have the same Attributes: Grind and Roast. If they will all have these two Attributes
and you will always add and remove Attributes to them as a group, then you could name
the set Single Origin Attributes.

If the Products in a group will likely use different Attributes, then name the set after the
Attributes. For example, if you expect that some Single Origin coffees will use the Attributes
Grind and Roast, while others will use just Roast, then it would not make sense to create

a set called Single Origin Attributes. Instead, create a set called Grind-Roast, and another
called Roast.

Three types of Products

In Magento, you can create three different types of Products: Simple, Configurable,
and Grouped. The following is a very brief definition for each type of Product.

Simple Product

A Simple Product is a single Product, with Attributes that the store owner chooses. As the
saying goes, "What you see is what you get." The customer does not get to choose anything
about the Product.

In our coffee store, a good example for a Simple Product might be a drip coffee maker.
It comes in only one color. And while the customer can buy drip coffee makers of various
sizes (4 cups, 8 cups, 12 cups, and so on), each of those is a separate Product.

A bad example of a Simple Product would be a type of coffee. For example, we might want to
allow the customer to choose the type of roast for our Hawaiian Kona coffee: light, medium,
or dark. Because we want the customer to choose a value for an Attribute, that would not be
a good Simple Product.

[50]
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Configurable Product

A Configurable Product is a single Product, with at least one Attribute that the customer
gets to choose. There is a saying that goes, "Have it your way." The customer gets to choose
something about the Product.

A good example of a Configurable Product would be a type of coffee that comes in several
different roasts: light, medium, and dark. Because we want the customer to choose the roast
(s)he wants, that would be a good Configurable Product.

Grouped Product

A Grouped Product is several Simple Products that are displayed on the same page. You can
force the customer to buy the group, or allow the customer to buy each Product separately.

M The previous definitions are adequate for now. However, when you start creating
Q Products, you will need to know more about each type of Product. When we
discuss Products later in this book, you will learn more about each of these.

Putting it together

In the previous sections, we covered the definitions of Product, Category, and Attribute. A
Product appears when it is assigned to an active Category, and that Category is an Anchor, or
is under an Anchor Category. Attributes are added to sets, and a set can then be applied to

a Product.

| recommend that before you add Products to your store, you create the Anchor Categories
into which you will place those Products. This enables you to preview how those Products
will appear in your store. | also recommend that you create the Attribute Sets you will need
for those Products.

Let's put these concepts into action. In our new store, we will:

1. Create some Anchor Categories.
2. Create some Attribute Sets.

3. Add afew Products.

[51]
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Time for action: Creating Categories

In this section, we will create a Category for our store. We will make it an Anchor Category
so that customers can search for the Products in this category based on their Attributes.

Before you begin

As Categories are the main tools for organizing your store, it is important to make best use of
them. Plan which Categories you want to use. What will make products easiest to find? What
will entice potential customers to explore? Also, remember that space in the Navigation
Menu is limited. So, choose your Anchor Categories carefully.

The result of the following steps is an Anchor Category. By making slightly different choices,
you can also create non-Anchor Categories and Subcategories.

1. Login to your site's backend, which we call the Administrative Panel:

© Log into Magento Admin Page - Mozilla Firefox \:HEHZ\

Bile Edit Wiew History Bookmarks ScrapBook Tools Help
— [ — f R
'_ - @ ¥ @ (D ]htp: /brew-me-a-cup.com/admin 7 -]
~
= " il
S
2 Log in to Admin Panel .
= ]
C:) User Name: Password:
= |brewmaster |u.uuuu
F oot your password? -
hagento iz a trademark of Irubin Consulting Inc. DBA Varien. Copyright @ 2008 Irubin Conzulting Inc.
b
2 il | ¥
Done S M

2. Select Catalog | Manage Categories:

Catalog Customers
|

i Manage Froducts

[52]
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Notice that there is already one Category, called Default:

[ Categories

25 Default Categary (0

You are going to add your new Category under Default. Doing this will create
a Subcategory. This step is essential, because only those Anchor Categories that
are children of the Default Category will appear in your Navigation Menu.

a1

Q

You can add Categories so that they are not under the Default Category. They
will be at the same level as Default. However, only Categories under Default
will automatically appear in the Navigation Menu. If a Category is not under
Default, you will need to create some other way for your customers to get to
that Category.

For example, look at these Categories. Notice that Single Origin Coffees is under
Default, while I don't appear in the Nav Menu is not:

£ Categories [Ltiiilll
255, Default Category (0)
[5 single Origin Coffees (0
|_'_;,I daont appearin the Mav Menu (C

The result will be a Navigation Menu with only Single Origin Coffees displayed:

. x PRy . = = i

D Single Origin Coffee from Brew-Me-A-Cup - Default Store View - Mozilla Fir... |__H_
File Edit View History Bookmarks ScrapBook Tools Help
@ X & | http: /forew-re-a-cup com/fsingle-origin-coffees

a-

OX

| i Single Origin Coffee fr...

M

Home { Single Origin Coffees

Did you know?
Qur customer serviceis
available 24/7

(800) DEMO-NUMBER

Hold on, help s
on the viay.

B | M) Magento Admin

Search entire store here... [Search

Magento

Demo Store

Default welcome msg!
| My Cart | Checkout | Log in

Single Origin Coffees & MY CART

o have no ftems in your shopging
cart.

[E cOMPARE PRODUCTS

o have no ftems to compare
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3. Select the Default Category.
4. Click on Add Subcategory. A blank, New Category window is displayed:

=/ New Category Reset'| |

General Information Category Products Custom Design

General Information I

MName * ‘

Is Active \ No -

URL key

Description

Image Browse...

Page Title \

Meta Keywords

Meta Description

Display Mode ‘ Products only !
CMS Block ‘ Please select static block ... -|
Is Anchor ‘ No -|

5. Enter a Name for the Category. This will display in your storefront. In our example,
we will enter Single Origin Coffees:

]Name* |Sing|e Qrigin Coffees I

6. For the setting Is Active, selecting Yes makes the Category visible to customers.
Selecting No will hide this Category and its Subcategories in your store.

Because we want this Category to appear in the Navigation Menu, we will select Yes.

[54]
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7. The URL Key enables you to enter a search-engine-friendly path for this Category.
In this example, | entered single-origin-coffees so that when a shopper selects this
Category, the address in their browser reads http://brew-me-a-cup.com.

If you leave this field blank, Magento will put the name of the Category into this
field. You cannot enter spaces into this field.

8. The Description that you enter here will appear on the Category's landing page.

9. The Image that you upload will also appear on the Category's landing page.
Here is what the page looks like so far:

Home § Single Origin Coffees

| Did you know? Single Origin Coffee s« Name field
Qur customer service is - —
available 24/7 :
(800) DEMO-NUMBER

Hald on, help is
on the way.

Image field mm
& NEWSLETTER

Sign up for our newsletter:

Description field _), A single origin coffee is made entirely from heans that are grown on a single plantation.
It reflects the unigue character ofthe land on which it's grown,

[55]
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The default Magento template will re-size the Category's image so that it is
475-pixels wide. If you upload an image that is taller than it is wider, the image

will take up a lot of space on the landing page. For example, I've uploaded an image
that is 240-pixels wide and 266-pixels high. Magento resized the image so that it is
475-pixels wide and 526-pixels high. Notice how much space this image takes up:

] s Blended Coffees

Home f Sinale Crigin Coffees eril:an|

. i & MY CART
Did you know? African e :
FERE “ou have no items in your shopping
Our customer service is catt
available 24/7
(800) DEMO-NUMBER

[E comPARE PRODUCTS
Hold on, help is

on the way.

“ou have no items to compare

EAck TO Schoot |
=

or our spec 3
to School items

£ COMMUNITY POLL
‘What is your favorite color
(OGreen

(ORed

(OBlack
(OMagenta

East Affican coffee makes coffees from other parts of the world seern tarne. Ifyou're
Inoking for robust, bold tastes that rernind you of wine or flaral, look to Africa
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Also notice that the background of the image is solid. It does not allow the gradient
on the page to show through. | want an image that will not take up so much vertical
space. And, | want the gradient to show through. | solved both problems with this

image, which is 475-pixels wide, 266-pixels high, and has a transparent background:

jle Orig { Blended Coffees

Haome / Sinale Origin Coffees § African

. i &% MY CART
Did you know? Affican
P You have no items in your shopgping
Our customer service is cart
available 24/7
(800) DEMO-NUMBER

[E] compaRE PRODUCTS
Hold on, help is

on the way.

You have no items to compare.

BACK TO SCHOO!

¢

& NEWSLETTER

§i up for our newsletter:

East African coffee makes coffees from other parts of the world seem tame. [fyou're - = =z
; ; ; £ COMMUNITY POLL
Inaking for rabust, bold tastes that remind you afwine or floral, look to Africa
What is your favorite color
@' There are no products matching the selection. OGreen
ORed
O Black
(OMagenta

Because the image is already 475-pixels wide, Magento did not re-size it. The result
is less space taken up by the image, and more space left for my products.

A full discussion of working with graphic images is beyond the scope of this
\ book. However, here is a hint for creating graphics for your Category landing
~ pages. Design the subject of the graphic according to the size you want. In this
Q example, it was the African continent. Then, make the canvas of the graphic
475-pixels wide. Finally, make the background transparent. The result will be
an image that is the right size for your landing page.

[57]
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10. The Page Title appears in the browser's title bar. This is not the same as the Name.
The Name appears in the Navigation Menu at the top of the page, not in the
browser's title bar:

B Single Origin Coffee from Brew-Me-A-Cup - Default Store View - Mozilla Fir... |:Hﬁ|[z\

Edit Miew History Bookmarks WerapBook Tools Help

J

- € X & ([ [htp: /brew—me—a—chg&om single-origin-coffees ¥ -

i) Single Origin Coffee fr... B | i Magento

Search entire store here...
Magento

Demo Store

Home / Single Origin Coffees Page Title field
Did vou know? Single Origin Coffees <a———Name field & MY CART
o yto . | ‘Vou heve o items in your shopping
ur customer service Is rt
available 24/7 i

(800) DEMO-NUMBER

Hold en, help is
on the way.

[l COMPARE PRODUCTS

You have no items to compare.

R The Category's Name and Page Title are both opportunities for you to help the
~ page's search engine rank. You can make them identical, which will help the page
Q score better when people search for that term. Or, you can make them different
so that both search terms will be covered by this one page.

11. The Meta Keywords and Meta Description appear in meta tags, in the page's HTML
code. Enter information about this page, which you think will help search engines
to properly categorize this page.

A meta tag contains information not normally displayed to the user. It contains
information about the page. The word "meta" means "about this subject".
Webmasters use meta tags to tell search engines about a page and help the
search engines better categorize that page.

You can see the meta tags in a page if you view the pages' source code. The
following code shows the first few lines of source code for the Single Origin
Coffees page. Notice the last two meta tags:

<IDOCTYPE html PUBLIC "-//W3C//DTD XHTML 1.0 Strict//EN"
“http://www.w3.0org/TR/xhtml1/DTD/xhtml1-strict.dtd">
<html xmIns="http://www.w3.0rg/1999/xhtml" xml:lang=""en"
lang=""en">
<head>

<title> Single Origin Coffee from Brew-Me-A-Cup -
Default Store View </title>
<meta http-equiv=""Content-Type" content="text/html;

charset=utf-8"/>
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12.

13.

14.

15.
16.

<meta name="description” content="single origin coffees'/>
<meta name="keywords' content="'single origin coffee'/>

Use Meta Keywords and Meta Description as opportunities to optimize the page for
search engines.

For Display Mode, select Products only. This will cause the Category's landing page
to display a list of products from that Category.

You can also select Static block only or Static block and products. We are
not selecting these now because we are not covering Static Blocks in this
beginner's guide.

If we chose to show a Static Block, we would use the CMS Block setting to specify
which Block to display. For now, we can ignore this setting.

We want shoppers to be able to filter products under this Category. So for Is Anchor,
we will choose Yes.

Click on the Save Category button.

This completes the General Information tab for the Category. There are two other
tabs: Category Products and Custom Design. We will learn about these tabs later.
We have done everything to get this Category to work in our store.

What just happened?

You now have at least one Anchor Category under the Default category. This new Anchor
Category has its own landing page, which you customized with text and a graphic. The
Products under this Anchor Category will be listed on its landing page.

Now that we have an Anchor Category, we can press ahead and complete the other steps
needed to create our catalog. Or, we can create more Categories. For our coffee store, create
several more Categories so that our store is organized like this:

*

*

Single Origin Coffees
o Latin American
o African

o Hawaiian

Blended Coffees
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Single Origin and Blended will be Anchors. The result will look as follows:

9 Categories

=5 Default Category (0)
o | Single Qrigin Coffees (0)
[ Latin American (0
[ African (0)
5 Hawaian {07
5, Blend Coffees (0)

Once we have the Categories, we need to hold our Products, it's time to add Attribute Sets.

Time for action: Creating Attributes

In this section we will create an Attribute set for our store. First, we will create Attributes.
Then, we will create the set.

Before you begin

Because Attributes are the main tool for describing your Products, it is important to make
the best use of them. Plan which Attributes you want to use. What aspects or characteristics
of your Products will a customer want to search for? Make those Attributes. What aspects of
your Products will a customer want to choose? Make these Attributes, too.

Attributes are organized into Attribute Sets. Each set is a collection of Attributes. You should
create different sets to describe the different types of Products that you want to sell. In our
coffee store, we will create two Attribute Sets: one for Single Origin coffees and one for
Blends. They will differ in only one way. For Single Origin coffees, we will have an Attribute
showing the country or region where the coffee is grown. We will not have this Attribute for
blends because the coffees used in a blend can come from all over the world. Our sets will
look like the following:
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Single Origin Attribute set Blended Attribute set
Name Name

Description Description

Image Image

Grind Grind

Roast Roast

Origin SKU

SKU Price

Price Size

Size

Now, let's create the Attributes and put them into sets.

The result of the following directions will be several new Attributes and two new Attribute Sets:

1. If you haven't already, log in to your site's backend, which we call the
Administrative Panel:

Eile Edit View History Bookmarks ScrapBook Tools Help
I_v C X & (@ |htp: /brew-me-a-cup.com/admin

£
o
E Log in to Admin Panel
C: i User Name: Password:
" |brewmaster |ooruu"nooooo
Forgot vour password? 'Tﬁf_ﬁ'ﬁ“ :

Magerto iz a trademark of lrubin Consulting Inc. DBA Yarien. Copyright © 2003 lrubin Consulting Inc.
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2. Select Catalog | Attributes | Manage Attributes.

A list of all the Attributes is displayed. These attributes have been created for you.
Some of these Attributes (such as color, cost, and description) are visible to your
customers. Other Attributes affect the display of a Product, but your customers will
never see them. For example, custom_design can be used to specify the name of a
custom layout, which will be applied to a Product's page. Your customers will never
see the name of the custom layout.

(7 Manage Attributes & Add New Att
Page  [1 | [¥] of 2 pages | View [20 v perpage | Total 32 records found @
Attribute Code 1 | Attribute Label Vigible Scope Required System Searchable Use In Layered Havigation Comparable

| | | v | v v | - | v v ‘ -
calor Color Mo Global Mo Mo Yes Filterable (with results) Yes
cost Cost Mo Wehsite Mo Mo Mo Mo Mo
custom_design Custorn Design Mo Store Wiew Mo Yes Mo Mo Mo
custom_design_from Active From Mo Store View Mo fes Mo Mo Mo
custom_design_to Active To Mo Stare View Ma Yes Mo Ma MNa
custom_layout_update | Custom Layout Update Ma Glahal Ma Yes Mo Mo Mo
description Description Mo Store View Tes Yes Yes Mo Yes

We will add our own attributes to this list.
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3. Click the Add New Attribute button. The New Product Attribute page displays:

Attribute Information ## New Product Attribute : : - -
Propates
Manage L abal | Options Attribute Coda * “ For intamnal uze. Must ba Lnigue with ne spaces

Seope Store View v+ Declare altribule value saving scope

Catalog Input Type for Store Teot Fiedd -

Crwmer

Default value

Unigque Value Ne =| % Mot shared with other producdls
Values Reguired Ne =

Inpast Validation for Store Nens =

Cramer

Apply To * All Product Types -

Usar in quick search No -
Use n adwanced search No -
Comparable on Front-and No -
Use In Layered Navigation No = |+ Can ba used only wth catalog input type Dropdown, Multiple Select

and Price

Lisa In Saacch Results Mo =| % Can b used only with CaEaI0g input type Dropaown, Multipts Selact
Layornd Mavigation and Brice

Posibon  Position of attribute in lsyered navigation block

Visible on Catalog Pages on | No -
Front-and

There are two tabs on this page: Properties and Manage Label / Options. You are in
the Properties tab.

The Attribute Properties section contains settings that only the Magento
administrator (you) will see. These settings are values that you will use when
working with the Attribute. The Frontend Properties section contains settings
that affect how this Attribute will be presented to your shoppers. We will cover
each setting on this page.

4. Attribute Code is the name of the Attribute. Your customers will never see this
value. You will use it when managing the Attribute.

Refer back to the list of Attributes that appeared in Step 2. The Attribute identifier
appears in the first column, labeled Attribute Code. The Attribute Code must contain
only lowercase letters, numbers, and the underscore character. And, it must begin with
a letter. The Scope of this Attribute can be set as Store View, Website, or Global. For
now, you can leave it set to the default—Store View. The other values become useful
when you use one Magento installation to create multiple stores or multiple web sites.
That is beyond the scope of this quick-start guide.
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5. After you assign an Attribute set to a Product, you will fill in values for the Attributes.
For example, suppose you assign a set that contains the attributes color, description,
price, and image. You will then need to enter the color, description, price, and image
for that Product.

Notice that each of the Attributes in that set is a different kind of data. For color,
you would probably want to use a drop-down list to make selecting the right color
quick and easy. This would also avoid using different terms for the same color such
as "Red" and "Magenta." For description, you would probably want to use a free-
form text field. For price, you would probably want to use a field that accepts only
numbers, and that requires you to use two decimal places. And for image, you would
want a field that enables you to upload a picture.

The field Catalog Input Type for Store Owner enables you to select the kind of data
that this Attribute will hold:

Catalog Input Type for : Text Field

Store Owner ITe;{t Field
Text Area
Date
esitlo

_Multiple Select

'F'rice
Gallery
media Image

In our example we are creating an Attribute called roast. When we assign this value
to a Product, we want to select a single value for this field from a list of choices. So,
we will select Dropdown.

If you select Dropdown or Multiple Select for this field, then under the Manage
Label/Options tab, you will need to enter the list of choices (the list of values) for
this field.

6. If you select Yes for Unique Value, then no two products can have the same value
for this Attribute. For example, if | made roast a unique Attribute, that means only
one kind of coffee in my store could be a Light roast, only one kind of coffee could
be a French roast, only one could be Espresso, and so on. For an Attribute such as
roast, this wouldn't make much sense. However, if this Attribute was the SKU of the
Product, then | might want to make it unique. That would prevent me from entering
the same SKU number for two different Products.

7. If you select Yes for Values Required, then you must select or enter a value for this
Attribute. You will not be able to save a Product with this Attribute if you leave it
blank. In the case of roast, it makes sense to require a value. Our customers would
not buy a coffee without knowing what kind of roast the coffee has.
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Input Validation for Store Owner causes Magento to check the value entered for an
Attribute, and confirm that it is the right kind of data. When entering a value for this
Attribute, if you do not enter the kind of data selected, then Magento gives you a
warning message.

InputValidation for Store
Crairier

[Integer Murmkber

|Ernail

Ul

Letters

ILettersia-zA-7) ar Numbers(0-5)

The Apply To field determines which Product Types can have this Attribute applied
to them. Remember that the three Product Types in Magento are Simple, Grouped,
and Configurable. Recall that in our coffee store, if a type of coffee comes in only
one roast, then it would be a Simple Product. And, if the customer gets to choose
the roast, it would be a Configurable Product. So we want to select at least Simple
Product and Configurable Product for the Apply To field:

Apply Ta ™ |Se|ected Product Types W

Simple Product
Grouped Product
Configurable Product

But what about Grouped Product? We might sell several different types of coffee
in one package, which would make it a Grouped Product. For example, we might
sell a Grouped Product that consists of a pound of Hawaiian Kona and a pound of
Jamaican Blue Mountain. We could call this group something like "Island Coffees."
If we applied the Attribute roast to this Grouped Product, then both types of coffee
would be required to have the same roast.

However, if Kona is better with a lighter roast and Blue Mountain is better with

a darker roast, then we don't want them to have the same roast. So in our coffee
store, we will not apply the Attribute roast to Grouped Products. When we sell
coffees in special groupings, we will select the roast for each coffee.

You will need to decide which Product Types each Attribute can be applied to. If you

are the store owner and the only one using your site, you will know which Attributes
should be applied to which Products. So, you can safely choose All Product Types for
this setting.
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10. By default, Magento puts a quick search box in the top right corner of each page
in your store.

Search entire stare here. . [Search|

The quick search box will search only those Attributes for which Use in quick search
is set to Yes. For some examples, let's refer back to our list of Attributes:

@ Manage Attributes © Add Hew Attribute
i . I ——
Fage 1 [v] of 2 pages | Yiew |20 | % | perpage | Total 32 records found Reset Filter W
Attribute Code 1 | attribute Label Visible Scope Required System Searchable Use In Layered Havigation Comparable
| | ) ) . 3| 2
color Calar Ma Global Ma Ma es Filterable fwith results) es
cost Cost Mo Website Mo Mo Mo Mo Mo
custom_design Custom Design Mo | Store View Ma es Ma Mo Mo
custorn_design_from Active From Mo | Store View Mo es Mo ko Mo
custom_design_to Active T Mo Store View Mo Yes Ma Ma Ma
custom_layout_update | Custorn Layout Update Mo Global Mo fes Mo Mo Mo
description Description Mo Store View Yes Yes Yes Mo Yes

Look in the column labeled Searchable. Notice that color and description are
searchable. This means that if a customer enters a word into the quick search
box that is found in the color or description of a Product, then that Product will
be found. Notice that customers cannot search based on a Product's price.

In our coffee store, we will make roast a searchable Attribute because we know that
some customers prefer only coffees that are roasted a specific way.

If you select Yes for Use in advanced search, this attribute will have its own field on
the Advanced Search page:

Lsein advanced search NCERR

In our coffee store, we will make roast a field on the Advanced Search page.
By default, Magento puts an Advanced Search link at the bottom of each page
in your store.

About s | Customer Service

Site Map | Search Terms | Advance rch | Contact Us
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Clicking on this link takes you to the Catalog Advanced Search page. Some Attributes
get their own field on this search page:

Single Origin Coffees  Blended Coffees

Home / Catalog Advanced Search

Search Settings

Name
Description
Short Description
SKU

Price

Tax Class

Catalog Advanced Search

All

11. By default, Magento enables customers to compare Products in your store. When
viewing a Product, the customer sees an Add to Compare link, as shown in the
following screenshot:

The Get Up Kids:

Band Camp Pullover
Hoodie

Add to Wishlist

Add to @omgare
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When a customer clicks on this link, the Product is added to the Compare
Products block.

|= COMPARE PRODUCTS - 2
ITEMS

The et Up Kids: Band Camp &
Pullover Hoodie

Zalof The Rock And Rall til
Destroyer: LOL Cat T-shirt

Compare tems

Next, when the customer clicks on the Compare Items button, the Compare
Products page pops up:

Clear All

Compare Products ) ot Tis Pase

The Get Up Kids: Band
Camp Pullover Hoodie

Zolof The Rock And Roll
Destroyer: LOL Cat T-shirt

@ (2
$30.00

Add to Cart

$13.50
As low as: §9.50

Add to My Wishlist

$30.00

Add to Cart

Add to My Wishlist

Model The Get Up Kids: Band Camp zolof
Pullaver Hoodie
SKU dfasd5a zol
Short Frinted on American Apparel Frinted on Ametican Apparel
Description Classic style 5495 California Classic style 5495 California
Fleece Pull-Over Hoodies. tshirts.
Description Printed on American Apparel
Clazsic style 5494 California
Fleece Pull-Cver Hoodies. = 6.1 0z 100% preshrunk
Sizing info is available here. heawweight cotton
+ Shoulderto-shaulder
taping
+ Double-needle sleeves
and hottom herm
Color Green

$13.50

w As low as: $9.50
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12.

On the Compare Products page, notice that only certain Attributes are compared. In
the previous example, Model, SKU, Short Description, Description, Color, and Price
appear on the Compare Products page.

If you select Yes for Comparable on Front-end, this attribute will appear on the
Compare Products page.

You don't want to crowd the Compare Products page with Attributes, but you
want to include all the Attributes that will help your customer to choose between
similar Products. This requires you to think like a customer. When your customer
is comparing similar Products, which Attributes will help the customer to see a real
difference between them?

For example, in our coffee store, customers who are interested in one lightly roasted
coffee are probably interested in other light roasts. Any coffees that our customers
compare probably have the same roast. Therefore, roast would not be an Attribute
that helps our customers to decide between similar Products. So in our coffee store,
we will not make roast a field on the Compare Products page. However, if we later
add an Attribute called character, that would probably be a good one for the
Compare Products page.

The Use in Layered Navigation setting enables your customers to filter Products
based on this Attribute. When this is enabled, your customer sees a filter on the left
side of the page, where (s)he can select values for this Attribute. Magento will then
display only Products that have a value for the Attribute that falls within the range
selected by the customer.
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m Magento

Demo Store

Furniture s Apparel

Home / Electronics [ Cell Phones

l  Select Your Currency

US Dollar- USD w

SHOP BY
SHOPPING OPTIONS

& PRICE
$100.00 - $200.00 (3)
$300.00- $400.00 (2}
$700.00- §200.00 (1}
&= COLOR
Black (3)
Silver (3)

= MANUFACTURER
HTC (13

A&t (1

Sony (1}

Samsung (1)
BlackBerry (1)
Mokia (1)

& Hemis)

In the following screenshot, notice that the customer has selected the Category
Electronics from the Navigation Menu at the top of the page. Also, notice that the
customer can filter the results by three Attributes on the lefthand side of the page.
They are Price, Color, and Manufacturer as shown in the following screenshot:

Cell Phones

................................................................. Wiewy gz Grid List
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13.

The customer can now find the Products that (s)he wants, using two criteria.

A Category can be selected from the Navigation Menu at the top of the page.
And, an Attribute Filter can be selected from the Layered Navigation menu on
the left side of the page.

Notice the values for the Attribute Price. The first range covers $100 to $200. Then,
the values jump to $300. The Price range $200 to $300 is missing. This is because no
Products in this Category fall in that price range.

There are three settings for Use in Layered Navigation. Selecting No excludes this
Attribute from the Layered Navigation menu.

Selecting Filterable (with results) will put the Attribute into the Layered Navigation
menu, but only for those values that show some Products. That is, it places only
those values that produce results when used as a filter. That is what happened in
the previous screenshot.

Selecting Filterable (no results) will put the Attribute into the Layered Navigation
menu, and all values will be displayed. Even values that don't produce results will
be displayed. If that setting were selected in the page we just saw, the Price range
$200-$300 would be displayed, even though there are no Products in that range.

You can make an attribute filterable only if the Input Type is Dropdown, Multiple
Select, or Price.

If you use this Attribute in the Layered Navigation menu (that is, if you allow
your customers to filter by this Attribute), then Position determines the position
of the attribute in the Layered Navigation. Entering 1 puts this Attribute at the
top of the menu.

14. The setting for Visible on Catalog Pages on Front-end applies only to Simple

Attributes. That is, it applies only to Attributes that you create, not to those that
are automatically created by Magento.
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Every product page has a section called Additional Information. It displays below the
Product Description section. In the following screenshot, you can see this section:

Home J Electronics f Cell Phones ! Sony Ericsson Wa10i

Sony Ericsson WB10i
3 Review(s) | AddYour Review

Asailabilitv: In stock.
$399.99

Oty PEORL e o OR Add to Wishlist

Add to Compare

Quick Overview

The YWW&10i follows a long tradition of beautifully designed
and crafted phones from Saony Ericsson. The same
candy-har style that graced the WE00 is hera.

L

Douhle click on above image ta view full picture

Product Description

The wa10i's screen sports 176 x 220 pixel resolution with support for 262,000 colors. Quick access buttons helow
the screen make it easy to contral the phone's Walkman music features, while a five-way center button contrals most
ofthe phone's menus and features.

Additional Information

Model WiE10i

In Depth * DiscZPhone™ music copying software is supplied in the Wa10 kit and it's easyto copy
songs from your favarite COs, and PC music folders

The huilt-inWa10 2 megapixel digital camera with autofus takes excellent photos and when
vyou need to catch some action, Wa10 has video too

Sharing images and ather phone content is easy. Use Bluetooth™, or Multimedia
messaging when you want to send images and video

* YWherever you are, vou have high speed access to the internet with EDGE technology
Afull-function email client in your We1 0 gives you access toyvour inbox wherever you ga

Dimensions 3Ax1.8% 1 inches

Activation Conditional $250 Equiprment Discount Included: Your price paid includes an equipment discount

Information  of $250 that has been provided to you in exchange for either activating a new, non-substitute line
of service of renewing an existing line of service with AT&T and your agreement that for the
181-day period following such activation or renewal you will: (1) pay your balance due to AT&T
each maonth and otherwise maintain your accountin good standing; (2 not disconnect this ATET
line of service; (3) nottransfer this equipment to another ATET line of service; (4) not change your
ATET service rate plan to a lower monthly service rate--this includes canceling or rermoving
required PDA, BlackBerry, or srartphone features after your product has shipped; (5) not use
this line of service to replace an existing accountwith AT&T. Ifthese conditions are not met, you
hereby authorize Magento com to charge your credit card $250 as reimbursement of this
equipment discount without need for further approval.
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15.

16.

17.

If you select Yes for Visible on Catalog Pages on Front-end, this Attribute will appear
in the Additional Information section of each Product that uses the Attribute. In

the previous example, the Attributes Model, In Depth, Dimensions, and Activation
Information had Visible on Catalog Pages on Front-end set to Yes.

If a Product has no Attributes that are Visible on Catalog Pages on Front-end, then
the Additional Information section will not display for that Product.

Select the Manage Labels/Options tab:

Attribute Infermation

Properties

Manage Label @niuns

Under Manage Titles in the Admin field, enter the name that you will use for this
Attribute in the administrative interface. In the Default Store View field enter the
name for this Attribute that your customers will see in your store:

Manage Titles (Size, Color, etc.)

Admin Default Store
View
roast | Roasl

If this Attribute type is Dropdown or Multiple Select, then the Manage Options
section will appear:

Manage Options (values of your attribute)

Admin Default Store Position Is Default
View

[american [American aigry |1 ®

[city [city meaumy|[2 (@]

[ruttcity [Full Gity (mediur| [ 3 O

|french |French (dark) |4 )] W

[itatian [alian wery darky |5 o

Recall that when an Attribute is a dropdown or multiple selection, you must select
one or more values for that Attribute from a list. The Manage Options section is
where you create that list.

In the Admin field, enter the name that you will use for this value in the
administrative interface. You will see this name when you are creating a Product,
and assigning a value to the Attribute. In the Default Store View field, enter the
value that your customers will see in your store.
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If this Attribute type is not Dropdown or Multiple Select, then this section will
not appear.

18. Click on Save Attribute. The Attribute is saved and you are returned to the list of

Attributes. You should see the one you just added in the list, along with a success
message at the top of the page like this:

@ Product attribute was successfully saved
@ Manage Attributes
Page (4] |2 ofZpages | View |20 || perpage | Total 34 records faund W W

Attribute Code T | Attribute Label Visible Scope Required System Searchable Use In Layered Havigation Comparable

[ [ ~ - | v | v | v | - v
roast roast Yes Stare View Yes Mo Yes Mo Yes

2
shart_description {P Shaort Description Mo Store View Yes Yes Yes Mo Yes
sku SKU Mo Glabal Yes Yes Yes Mo Yes

This concludes the process for creating a new Attribute. Repeat this as needed. In
our demonstration store, we will create two more Attributes: grind and caffeine.

What just happened?

Int
Pro
the

his section you created new Attributes. These Attributes will be used to describe your
ducts. Your customers will be able to use some of these Attributes to filter Products, helping
m to drill down to exactly the merchandise they want. Other Attributes will appear in the

Search function, enabling your customers to search your entire site for Products that meet

the

ir criteria. Your customers will also be able to use some of these Attributes when they

compare products side-by-side, helping them to choose between the Products.

What's next?
Next, we will put our Attributes into Attribute Sets. Recall that you do not apply Attributes

ind

ividually to Products. Instead, you apply a set of Attributes to each Product.

Time for action: Creating Attribute Sets

1. if you haven't already, log in to your site's backend. We call it the Administrative Panel.
2. Select Catalog | Attributes | Manage Attribute Sets.

The Manage Attribute Sets page is displayed. If this is a new installation, there will
be only one Attribute set listed—Default as shown in the following screenshot:
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' Manage Attribute Sets © AddNew Set |
Page of 1 pages | View perpage | Total 1 recards found Reset Filter m
|

‘ Set Hame
| |
‘ Defaul ‘I

3. Click on Add New Attribute Set. The Edit Set Name page is displayed as follows:

(+) Back

& Save Attribute Set

= Add New Attribute Set

Edit Set Name

Mame |c0ﬁee—by—pnund
(Forinternal use) *

Based On* | Default =~

4. Enter a Name for this set. The shoppers will never see the name of this Attribute
set. You will see the name when you create a Product and need to assign a set to
that Product. This is why you should use a name that will help you remember the
purpose of this set.

If you will use the set only for a specific kind of merchandise, consider naming the
set after that merchandise. In the previous screenshot, | am creating a set that | will
apply only to coffee sold by the pound. The name coffee-by-pound reminds me of
the purpose for this set.

If you will apply this set to several kinds of merchandise, consider using a name
that describes the contents of the set. In our demo site, we could create a set that
contains those Attributes called grind-roast-origin.

5. For Based On, select a set that will be the starting point for this set. If this is the first
set that you created, then your only choice will be Default.

When you create a new set, you must always base it upon an existing set. The first
time, this will be Default because that is the only set available.

Default contains all of the system Attributes that are required for each Product,
plus a few more Attributes that come with the standard Magento installation.
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You can edit the contents of Default, but you should not do this without a
compelling reason. Leaving Default intact ensures that you will always have a set
\l that contains the minimum Attributes needed for a Product. When you need to
=~ create a set that is very different from any of the others in your store, it is usually
Q easiest to start with a minimum set such as Default and build it up. This is easier
than starting with another set, removing the Attributes that you have added, and
then building it up. Starting with Default and building up is easier when making
new sets that are unlike any others in your store.

6. Click on Save Attribute Set. The Edit Attribute Set window is displayed:

@ Attribute set successfully saved.

& Edit Attribute Set 'coffee-by-pound' [ Back | [{EE: 8 Save

Groups Unassigned
Attributes
PUINE Tl | e et Soect o
Douhble click on a group to rename it ca.ﬁeme
) E arind
=5 General B roast
Egname
-Ed description
--short_description
B sku
-Edweinht
E manufacturer
~F calor

--news_from_date
..news_to_date

- status

--url_key

EQuisibility
-ERuif_message_available
A=) Prices

H[Z5] Meta Information

A Images

7= Design

[ e B e e

The left column contains the name of this set. The middle column contains all of the
Attributes that are a part of this set. Right now, those are the same as for the Default
set. The right column contains Attributes that are not part of this set. The label
Unassigned Attributes might be misleading because these Attributes might have
been assigned to other sets.

Notice that the Attributes in this set are organized into Groups. Each Group in this
set will create a tab on the Product page if at least one Attribute in that Group is
set to display. If all of the Attributes in a Group are hidden from the shopper, then
that Group will not create a tab on the Product page. For example, the group Meta
Information contains only Attributes that are hidden, so shoppers will not see a tab
called Meta Information.
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Chapter 3

The orange circles mark the System Attributes. Recall that every set must contain
all of the System Attributes because each Product must have all of the System
Attributes applied to it.

7. To add an Attribute to the set, open a Group and then drag the Attribute into that
Group as shown in the following screenshot:

Groups Unassigned Attributes
m €3 Delete Selected Group Eﬂcaﬁeine
Douhble click on a group to rename it & arind
) ) = roast
Bl General,

g name

g description
g short_description

g sku

B weight

E manufacturar

E colar

Eg news_from_date

g news_to_date

g status

@url_kev
@Visibiliw

: @giﬂ_message_a\tailable
2 Eq Prices

P Eg price

g shecial_price

g shecial_from_date
g special_to_date
B cost
;---@ta}{_class_id

In our demo store, we will add caffeine, grind, and roast to the General group.

8. To remove an Attribute from the set, drag it from the Group that contains it to the
Unassigned Attributes column.

In our demo store, we will remove manufacturer and color because they do not
apply to our coffee product.

9. To move an Attribute from one Group to another Group, just drag and drop
the Attribute.

10.70 add a new Group (and possibly create a new tab on the Product page), click on
Add New. When prompted, enter the name of the new Group.

11.70 change the order of the Groups, drag and drop them.
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Categories and Attributes

The tabs that these Groups create on the Product page display left to right. They
appear in the order that the Groups are placed here. The topmost Group creates
the tab on the left, and the bottom Group creates the rightmost tab.

12.70 delete a group, select it and click on Delete Selected Group.

You cannot delete a Group that has System Attributes in it. When you delete a
Group, its Attributes become unassigned. When you are finished, click on Save
Attribute Set.

What just happened?

You have just created at least one Attribute set. Each set contains a collection of Attributes
that you will use to describe a product. If you created just one set, every Product in your
site will use that set. This is fine if all your Products are similar (for example, if all you sell
is coffee). If you created several sets, you probably sell several different kinds of Products
(for example, coffee and coffee brewing accessories).

1. The Layered Navigation Menu:
o Displays all Categories in the store.
o Displays only those Categories that are Anchors.

o Displays Anchor Categories at the top level and subcategories
beneath that.

2. Designating an Attribute as Filterable makes the Attribute appear:
o Inthe Advanced Search page.
o Inthe Layered Navigation menu.
o On the Front Page.

For the answer, check out this screencast at the Magento web site: http://www.
magentocommerce.com/media/screencasts/layerednavigation/view.

Summary

In this chapter, we created Categories that will hold our Products. Think of a Category
as a department in a physical store. Then, we created Attributes and Attribute Sets. Think
of Attributes as the qualities that enable us to distinguish one product from another.

In the next chapter, we will finish our basic set up by adding a Tax Class for our Products.
Then, we will be ready to start adding Products.
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Where to buy this book

Y ou can buy Magento: Beginner's Guide from the Packt Publishing website:
http://www.packtpub.com/magento-beginners-guide/book.

Free shipping to the US, UK, Europe and selected Asian countries. For more information,
please read our shipping policy.

Alternatively, you can buy the book from Amazon, BN.com, Computer Manuals and
most internet book retailers.
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